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An Inspirational History: A Purposeful Future

In 2010, we were founded as Speakers for Schools by ITV’s Political Editor, Robert Peston,

starting a journey which has inspired thousands of young people in state education
nationwide. We have facilitated a wide range of exciting talks, from CEOs to adventurers,

from comedians to barristers, and everyone in between.

Through our partnerships and activities, we have supported almost 2 million students.

Today, research from the Institute for Fiscal Studies shows that UK social mobility
is the worst it has been in 50 years, which means we need to go much further.



Speakers for Schools: Only Half the Story
For 15 years, we have been known as Speakers for Schools.
Named after our esteemed programme of inspirational talks from influential professionals.

Now, we have grown to become the UK’s leading social mobility charity and the largest

provider of work experience placements.

While talent is spread evenly nationwide, opportunity isn’t. Where you are born and who
you are born to are strong predictors of performance at school and future life chances.

Our commitment is clear: we want to increase our support for state schools and colleges
to ensure that, by 2028, every young person has access to fully funded, high-quality work
experience. In turn, this will enable us to realise our ambition and purpose: to provide fair
futures for all young people, improve the rate of social mobility, and secure a balanced

distribution of power, wealth, and opportunity in society.

But from our name, you’d never know it.



The Power of Purpose

How could we better represent our full services and social purpose?
How could we change our name and connect with our history?

How could we create continuity and protect our brand equity?

It’s simple. And powerful.

The UK’s leading social mobility charity has changed names and
rebranded with a bold repositioning as Futures For All - retaining
the familiar “for” construct, using alliteration to create synergy, and

harnessing language to express a clear, purpose-led, activist intent.

Our name is our mission. Our mission is our hame.
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Our Next Chapter
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Teaser Launch:

Celebrating 15 years of Speakers for Schools
and Announcing Our Next Chapter at Tate Britain

Our exciting new chapter is here! This week, at our 15th Anniversary
Celebration inside the prestigious rooms of an iconic London gallery,

we shared our bold vision for the future.

After reflecting on 15 years of incredible impact — with our Founder

Robert Peston, our Chair of the Board of Trustees Andrew Law, our CEO
Nick Brook, and our inspirational panellists — we couldn’t wait to talk about
the next step: Our future, and the future of all young people we serve.

In September 2025, we will change our name to Futures For All, to better
represent the breadth of what we do and our ambition to be the UK’s
leading social mobility charity — while maintaining our renowned Speakers
for Schools programme of free inspirational talks. Our commitment is clear
— we want to ramp up our support for state schools and colleges to ensure
that, by 2028, every young person has access to fully funded, high-quality

work experience.

Talent is everywhere across this country, but opportunity is not. News Story

It’s time to put that right. é


https://www.futuresforall.org/post/celebrating-15-years-of-speakers-for-schools-and-announcing-our-next-chapter-at-tate-britain
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Welcome to our

15th Anniversary

Celebration
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https://vimeo.com/1066515591/0d4db9749a?ts=0&share=copy
https://vimeo.com/1066515591/0d4db9749a?ts=0&share=copy

SNAICIRTIFN I Brand Identity



S

SPEAKERS

for schools

\. >/

Work Experience
Finder

7ZZ

8 seeaens

SPEAKERS

Empb:roemrl ng “’%
SPEAKERS young people {

for schools B s

fram state schools and celleges to reach their patential, F“R All I u“ All
spirational ~ National Teen
B b

d EDUCATOR?
£~ | REGISTER
5

SPEAKERS
for schools

BRAND
GUIDELINES

Experience

FUTIRES

SPEAKERS | Empowering
for schosls ) young PEOPIE

L, , | A Y “’ _.'_ -_--h ‘ iy - .-
Work Experience and oz Sechacls N ) F"n All

Youth
Council




A Bold Brand Identity: Designed for Impact
To make Futures For All a reality, our charity has a relentless focus on impact.
It only follows that our brand’s visual and verbal identity should do the same.

Our bold, originally drawn and crafted logo type, with its condensed letter forms
and letter spacing, is underlined not only to make an impact but to underline our

important social purpose.

Our ‘underline’ device creates a unique asset that expands to contain programme
photography and playfully morphs into characterful illustrations, resonating with young
people: a super-long tandem takes students on their journey of discovery together;

a girl’s arm reaches far for her work experience finder; a winged pair of sneakers is

flying onto the career ladder.

As you would expect from Futures For All, our brand’s typography, aesthetic, and colour
combinations are designed to meet AAA or AA ‘Accessibility For All” We strive to create
digitally accessible and inclusive communications that are usable and understandable

by a diverse range of people, including those with various disabilities and impairments.
And our positioning? True to our name (of course):

We believe in fair and secure Futures For All.



FUTORES
tORALL

We provide multi-day opportunties

a
Wo rk introductory Insight Days with leading
UK employers for 14-19-year-olds.
E I

nd

Work Experience and &

Throy

Start your journey

of students from state
schools and colleges felt
confident about their future
career post placement.

-------

FUTURES §
FIRALL

Fly on the
career ladder

Work
Experience
Finder

FUTURES
HORALL

FUTURES
FORALL

FUTURES
FRAL

Career
curious?

When ‘

impact .
matters \88%

Young
people
succeed

Bitania Ahmed
Youth Council Youth Council
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5-minute Brand Film
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https://vimeo.com/1120059707
https://vimeo.com/1120059707
https://vimeo.com/1120059707
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ABG

QUR CUSTOM TYPE

The Futures For All Font:

Created for social impact

and making headlines.
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FUTURES
I:ll Get work

s | experience

with leading UK employers

to fly on the career ladder

Our seriously scrollable Work Experience Finder
offers free access to in-person, remote, and hybrid
3-5-hour Insight Days and multi-day placements -
sign in to search, sort, shuffle, and add favourites.

" Accessible from anywhere in the UK
+ Boosts confidence and improves skills

v Includes 100s of big-name businesses

®royaL
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Plus, on our dedicated page for young people,
you'll find inspiring videos from students like you

and informative blogs about various career options.

And if that wasn’t enough, our Speakers for Schools
q Programme puts live upcoming broadcasts and an
online, on-demand library of talks at your fingertips.

Visit futuresforall.org
or scan to discover




FUTURES
FOR

Access our
programmes

to nurture Futures For All

Work Experience

Through our Work Experience Finder — where
they'll sign in to search, sort, shuffle, and add
favourites - your 14-19-year-old students can
get in-person, remote, and hybrid 3-5-hour
Insight Days and multi-day placements with
100s of leading UK employers.

+" Fully funded for state schools/colleges

+" Supported by a dedicated education team

+ Designed to expand careers education

Speakers for Schools

Your 11-19-year-old students can also explore

fully funded inspirational and career talks with
high-profile, influential professionals, in-school
and online, and browse our impressive talks library.

" A network of over 1,500 speakers

Visit futuresforall.org

or scan to discover

FUTURES
JRALL

#tional
eatre
Learning

Find work

experience

with leading UK employers
for your talented students

Our programme offers 14-19-year-old students,
from state schools and colleges like yours, fair
access to fully funded in-person, remote, and
hybrid 3-5-hour Insight Days and multi-day
placements - from anywhere in the UK.

They will take part in tours, career talks, projects,
activities, presentations, polls and expert Q&As.

+" Designed to showcase and demystify careers
+" Boosts skills, self-belief and employability
+" Supported by a dedicated education team

®©royaL
NHS LLOYDS musedm

@Work Experience Finder

Search, sort and explore placements, and browse
by career types on our discovery feed. Plus, sign in
1o our easy-to-use portal to view by location, save
favourites and apply for matched opportunities.

Visit futuresforall.org

or scan to discover

FTIRES
URA

Find Speakers
for Schools

to inspire your students

Our programme offers 11-19-year-old students, from
state schools and colleges like yours, fair access to
1-hour in-person and virtual talks with high-profile
professionals, from anywhere in the UK.

v A network of over 1,500 speakers
+ Shares aspirational life lessons and advice

+" Builds self-belief and fuels ambitions

Inspirational Talks: Stories and journeys in fields
such as business, politics, entertainment and sport,
as well as themes like Black History Month/Pride.

Career Talks: Insights into industries, pathways and
opportunities, with practical guidance on careers.

Broadcasts: An unmissable schedule of live, online
talks and an impressive library of recorded sessions.

@ Sign up to host speakers

Get talks at your school or college, providing
students with a unique opportunity to hear
VIP speakers share the secrets of their success.

Visit futuresforall.org

or scan to discover
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Offer work
experience

to make a social impact
and attract young talent

As the UK’s largest provider, we can support you
to offer in-person, remote and hybrid multi-day
placements, as well as career talks and Insight Days.
Our Social Mobility Partners gain priority access
to a network of over 2,200 state schools/colleges.
+ Reach and target around 70,000 students
+ Receive the complete guide to work experience

+ Opt to access our portal to manage applications

Become a Social Mobility Partner

Alongside 100s of big-name employers, joining
us gives you plenty of ways to get involved:

—_— - f‘ ‘ @ Promote your own placements and diversify your

applicants by listing on our Work Experience Finder.

@ Manage work experience in partnership, supported
by an account manager — with access to our portal.

@ Develop remote and in-person work experiences
- with content, admin and hosting support.

Visit futuresforall.org

or scan to discover




FUTURES
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experience
In Autumn 2025

Ways we can help you:

1) Promote your own placements and
diversify your applicants, at no cost -
by listing on our Werk Experience Finder,

2 ) Manage experiences in partnership,
supported by an account manager -

with access to our applications portal.

3 ) Develop your remote and in-person
work experience programme — with
content, admin and hosting support.

To get talent, get in touch:

employers@futuresforall.org

FUTURES
HORALL

A -
Offer work
experience to
shape futures

Ways we can help you this Autumn:

(‘D P'ro'mqt'g.wur"own p__{acem‘ants and
di ur applica o.cost —
‘by listing on otir Wark snce Finder.

(@ Manage experiences in parcnership,
supported by an account manager ~
with access to.our-applications portal.

Develop your remote and in-person
work experience programme — with
content, admin and hosting support.

Contact: employers@futuresforall.org

FUTURES
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5 In Autumn 2025

Ways we can help you:

1) Promote your own placements and
diversify your applicants, at no cost -
by listing en our Work Experience Finder.

2) Manage experiences in partnership,
supported by an account manager -

with access to our applications portal.

3) Develop your remote and in-person
work experience programme — with
content, admin and hesting suppert.

To get talent, get in touch:

employers@futuresforall.org

FUTURES
HRALL

Offer placements
to shape futures

Ways we can help you this Autumn:

C‘D Promote your own placements and

diversify your applicants, at no cost -

by listing on our Work Experience Finder.
® Manage experiences in partnership,

supported by an account manager —

with access to our applications portal.

Develop your remote and in-person

work experience programme — with

content, admin and hosting support.

Contact: employers@futuresforall.org

FUTURES
HORALL

FUTURES
FORALL

Offer placements to
access our network
of 2,700+ schools

Ways we can help you this Autumn:

@ Promote your own placements and
diversify your applicants, at no cost -
by listing onour Work Experience Finder.

@ Manage experiences in partnership;
supported by an account manager —
with access to our applications portal.

work experience programme - with
content; admin and hosting support.

Contact: employers@futuresforall,org

Offer placements
to shape futures

Ways we can help you this Autumn:

@ Promote your own placements and
diversify yourapplicants, at no cost —
by listing on otir Work Experience Finder.

@ Manage experiences in partnership,
supported by an account manager —

with access to ourapplications portal.

Develop your remote and in-person
work experience programme — with
content, admin and hosting support.

Contact:empl resfarall.or

FUTURES
HORALL

FUTURES
HORALL
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Jlo.in us to reach
70,000 talents via

work experience

Ways we can help you this Autumn:

(D Promote your own placements and
diversify your applicants, at no cost —
by listing on our Work Experience Finder.

@ Manage experiences in partnership,
supported by an account manager -

with access to our applications portal.

Develop your remote and in-person
work experience programme — with

content, admin and hosting support.

Contact: employers@futuresforall.org

Join us'to reach
2,700+ schools via
work experience

Ways we can help you this Autumn:

@ Promote your own placements and
diversify your appiicants, at no cost —

by listing on our Work Experience Finder.

(@) Manage experiences in partnership,
supperted by an account manager —

with access to our applications portal.

Develop your remote and in-person
work experience programme - with
content, admin and hosting suppart.

Contact: employers@futuresforall.org

FUTURES
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Offer work
experience

to make a social impact
and attract young talent

As the UK's largest provider, we can support you

to offer in-person, remote and hybrid multi-day
placements, as well as career talks and Insight Days.
Our Social Mobility Partners gain priority access

to a network of over 2,700 state schools/colleges.

Reach and target around 70,000 students
Receive the complete guide to work experience

Opt to access our portal to manage applications

Become a Social Mobility Partner

Alongside 100s of big-name employers, joining
us gives you plenty of ways to get involved:

Promote your own placements and diversify your
applicants by listing on our Work Experience Finder.

Manage work experience in partnership, supported
by an account manager — with access to our portal.

Develop remote and in-person work experiences
- with content, admin and hosting support.

To get talent, get in touch:
employers@futuresforall.org




Starting your career journey

FUTURES
ORALL
My Work

Experience

Stor

th Esme, Uisce and Yuvraj

See an In-person placement in action,

Steps to securing work
experience with Futures For All

o+ I e . ) £
-

Register; create an Use the Work Expenence Complete and submil

account and sgn in Finder to explore opportunitiss.

yeur online application

Next steps:
1f successful, you will
be notified via e:mail..

our school or college will review ad forward your appiication o the employer.
The employer wil then assess your appication and decide whethe 1o offer you the placement.

@ ez s

Watch how remote work

Wigen Guide

FUTURES |
FORALL

How-To

Guide

For Young People

Watch our step-by-step gulde to get stared.

An intro to futuresforall.org

Fubures For Al ks the UK's leading social mobility charity

and the lmrgest provider of work experience

Since 2010, we have supported almost 2 million young people

We undersiand how hard It can be to magine your future,
let adone access the opportunities you desenve. We belicve
every young person should have the chance to succeed
based on their talent and potential, not their background,
location, or family circumstances.

That's why we ofier all shudents from state schools
and colleges fair, free access to ow Work Experience
and Speakers for Schools programmes

Our Partners
—
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Your Online Home

Through our dedicated youth webste page. you can use our
Work Expericnice Finder and explore carcer inspiration and infermation,

YouthTube: Insprring videos from young people and
our Youtn Councl, sharng their experences and advice.

Career Discovery: A biog serlies featuring & quick reads on
vanous careers, ncluding fast facts, salaies, and case studies

-,

Top Tips: A helpful widea with 5 essentia fips
‘onwhat to include and how to write your G\,

Got a placement?
Show up and make it count!

Attendance matters:
Your placement is fuly funded and free, so cont miss out!

If you cant aftend, cancel in advanca so ancther shedent can banafit

Plan ahead:
Sel aside fime for your placement Lo get Bie mest out of it
and avord lastminide ssues.

Remote experience:

For onlime or hybnd Insight Days and placements, you'll use

Google Classmaom and Googe Meet. Sign-in detals will be emailed
1-2 weeks before your start date (check your junk folder), If you

haven't received hem, ermail; workexperience@iuturesforall org

Check access early:

Bracreeee

Test your login befora your placement starts 1o avoid missing
key info at e baginning

Work Experience
Programme

We give young people fice you the opportunity
1o access Migh-guality multi-gay placements,
as wed as shart career talks and introductony
Insight Days, with 1005 of leading employers
Free for state schools and colleges
Avallable for 14-18-year-old students

Accessible from anywhere in the Ui

Cotions

How can you getinvoived?

We offer twa types of eppartunities you can apply for directy

01 Insight Days 02 Muiti-Day Work Experience

3-5-hour sessions that introduce businesses, Placements that let you experience the
world af work, build your skills, and pariapate

in fours, eaveer talks, projects, activities,

ndusties, and careers, leting you hear from
professionals. experts, and leaders in explom
all the posaibilities. presentations, polls, and expert Q8As.

FUTURES
FIRALL

Work Experience Finder

Our seriously scrollable online discovery feed leis you explere
the latest oppodtunities. You can search. sot, shulfie and filer
by career fype o indusiry, and see what's new. Signing in o cur
\eser-endly work experience portal ges you the atility bo save
favourites, get location-based maiches, and apply with ease

“In June 2021, | started
the first day of my remote
work experience with
FinTrU... Fast forward

to June 2023, and | took
part in the same work
experience programme,
‘however, this time as

an employee at FinTru."”

“Warking with Spaceport
Comwall has further
inspired me to pursue
acareer in aerospace
engineering and aliowed
about the business. The me to meet people who
car design challenge was do jobs similar to those
50 exciting.” | wanl fater in fife.”

“I would never have found
work experience with
Bentley Motors without
Futures For All, and |
really enjoyed leaming

Speakers for Schools
Programme

ou can abo access free 1-hour in-school
and cnime talks with high-prosie intuential
professionals to halp you imagine what you
could ba in the futue

How will you access opportunities?
There are 3 ways to get work experience with us. and each s linked 10 working life in the real world:

o1 in-parsen Work Experience

Ingerion (Bce 10 Doe] work expreience Lakes place of
I oy et nee 0 traved 1o e workEnce
Iooars, 50 1% Important i consder fhis betre appeng |

@3 Hybrid Work Experience

o
| iy s &
) It rlin e e

eaefEs of both

Why get work experience?

V Discover indesiries, careers, and different [ob roles o Addvalusble expe

ces to your CV of applicatons

“ Bulld saifbelie! and skills that boost your employability “ Uncover pathways, including thoss withou! academic routes

¢ Discover your passions, interests, and career goals

Than, youll be betler equipped for the workplace and ready o start your first career.

Ready to fly on the career ladder?

Get registered, sign in Search work experience

No pressure, just passibi lities. .. futuresforall.ora
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lleges UK-wid
for Schools Programme colleges UK-wide
As the UK’s leading Programme e

social mobility charity,

we believe in fair and
secure Futures For All.

We are dedicated to levelling the playing field for all
young people by providing high-quality experiences
of the world of work and inspirational talks in schools.

futuresforall.org
[=15,A =]

o

Our programmes demystify careers, build self-belief and

open doors to opportunities that were previously closed. L

=) futuresforall.org Ready to join us in our mission?

futuresforall.org

FUTURES

=5 FUTURES

Ahmed,
Youth

Council

FUTURES N
{m

member

We believe that together
our Work Experience

and Speakers for Schools

AUTURES
FRALL

We provide multi-day opportunties and R We provide inspirational talks with
Wo rk introductory Insight Days with leading program nES W|" nurture high-profile, influential professionals

UK employers for 14-19-year-olds. N and authors for 11-19-year-olds.
bright Futures For All.

Experience

futuresforall.org




Press and social stories: Says Futures For All campaign

é is is are than a name F“T“R[s
F“I“R[s M Work Experience  Speakers for Schools  Policy and Research  About Us {i\ M} m Read chang -g raIIYing
& Backs I news call to close the gap in
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opportunity, for good. 59

story
News story - Sep 15 - 4 min read
Skills shortage and lack of experience are putting a é q e SAYS cc
brake on economic growth, says social mobility : We need to tackle

h ¥ f " F“T“RES the unfair system that
C arlty, FUtures or A Catch Thls is more than a name locke young people

chaties: ic CagallYHIS out of opportunities
Updated: Sep 17 SOCiaI call to clo.se the gap in 1)
opportunity, for good. 95

post

SAYS - 7
N The work experience s AYS ]
F“I“n[s system isn’t working. a

FUTURES
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R
|

on economic growth.

(11 : | o
At the heart of it all is one clear goal: to create a fairer future y ‘
where every young person has a real chance to thrive, regardless
of background or circumstance. Can you help us make it happen? T —
We to tackle

Infair system that
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https://www.futuresforall.org/post/skills-shortage-and-lack-of-experience-are-putting-a-brake-on-economic-growth-says-social-mobility
https://www.linkedin.com/posts/futuresforalluk_futuresforall-socialmobility-workexperience-activity-7373612380347588608-wbiX?utm_source=share&utm_medium=member_desktop&rcm=ACoAAARzfucBVU6pZwQ0u21ML5uPK2PnxPLEjo4

FUTURES
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T Eperence f 4 Speakers
?ndssf‘ealfers ' & for Schools
OF SCNOOIS Programme

Impact
matters

o,
88%
of young people eligible for
Free School Meals (FSMs) said

their placement helped them
decide on their future career

</

As the UK’s leading social Ready to find

mobility charity, we provide | msplratlonal talks?
fair access to opportunities :

i | \
that ensure Futures For A"_ 4 y Our network of high-profile and influential

-lh : I. ) professionals - from the fields of business, politics,
Are you ready to find placements A . B ¢ entertainment, sport and more - visit state schools

and colleges to share insightful life stories. Their talks

N

Baroness Warsi.

Just one of the
1,500 Speakers for
Schools like yours.

and talks for students from state
schools and colleges like yours?

inspire confidence and help young people to imagine
what they could be in the future... And succeed!

futuresforall.org

futuresforall.org futuresforall.org

Ready to reach for your
Work Experience Finder?

FUTURES

AT 4 E“E g7 ° =
m“”-' P Inspirational Book Clubs

for Schools and Students

£ 0 ; Ty = Whether you're an educator from a state school
A year o securlng Futures For All s e’ A or college looki ng to motivate your 11~ 19 -year-old

state-educated young people

We provide reading opportunities and

. career inspiration from authors and
learner eady fo afte schoo inspiration, we have a way

=) futuresforall.org for you to benefit from our National Teen Book Club. speakers through our online book clubs.

=) futuresforall.org




Futures For All Futures For AII

Futures For All
To: \ b

To: i
Reply To: Futures For All

1) Futures For All 23/06/2025
We’re flying towards Futures For All! mn‘"- To: Alexandar Walsh >

Reply To: Futures For All
F“T"H[s We’re flying towards Futures For All!

y .
Hey Alexander, did you know
that we're on the way to fair
Futures For All?
e g e A g P P
A S e

We’re flying towards Futures For All! We’re flying towards Futures For All!

FUTURES EORALL FUTURES FORALL

We’re flying towards Futures For All!

§ —

Hello Seraphina, soon your Hello Bartholomew, brilliant
students will fly on the career young talents and Futures For
ladder with Futures For All. All are heading your way.
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Hey Alexander, did you know
that we’re on the way to fair
Futures For All?

We're exclied to htyuu know M =tarting Snpﬁlmhn:r 2025, In just a fow
manths, Sp of insp
talks, and our chlrlw'a name Uﬂll cnangno Futm; For All.

Success stories

Swe thir impact of our programmes in action.

b tiymdemted

Work -
Experience E’
Programme

Foear from Sophia av she shares her pourney from work
sixpodience to-employmant. Read insightful cate study
blog arricles, and watch irspinng pragramme films

T dibtcrent more. re3| varkes, employer parspectives,
1

ights, 3nd real experiences from our
programmes, warch gur podeasts nd spotlighn fifm. Thils change will mane actuately reflect the breddth of whinl wa 0o and our ambition 1o

pravide lfe-changing wirk expenence and fair fulures for all young people like you,

proplo like us noed change
ne apportunitios. We'ra ¢
oxcited about being part of Futures
For AII and ready lo vuah for

erlence nnd care:
What happens when
you bring tegether 16 young
people from across the U
with thelr mwn slar
drive for :hilnpa".‘ Lat's find aut
togathar.”

Youth Council, Fulures For All

Futures For All 5 [ Futures For All 5 Futures For All 5 [T Futures For All
W o: aiexandar eraphina Dom To: Anastasia Gamt
Reply To: Futures For All , , Reply To: Futures For All Reply To: Future: For All Reply To: Futures For All
I} Futures For All 23/06/2025
3, 2, 1... Open for opportunity mn‘u- To: Alexandar Walsh > Don’t miss out... Open for opportunity Don’t miss out... Open for opportunity miss out... Open for opportunity

Reply To: Futures For All

l"'l'“[s Don’t miss out... Open for opportunity

Ready to fly on the career
ladder? Jump on our new
Work Experience Finder.
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FUTURES EORALL
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Futures For All is here — and
open for opportunity!
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The latest work experience

e pulering o beske gy
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Futures For All is here — and
open for opportunity!

_Plannmg your future talk
[EmE
L1

Year 9:

Your Future ‘ Useful resources for you

Wtk apesares it

Hello [Name]. Ready b kickstan careers for young peopie?

A we Degin [his staduimic yedr, wi'neaxcited 1o slar our jourmiy os Fulures FnrM
Speakers for and 10 share our new website, featudng a refreshed
Work Experience Finder and ipdatad casear rasowrmes for you and your studants.

We're still providing in-person and irtual lakks through our Speahers for Schools
programme; but now as part of & wider mission; giving thousends more students
anrnas the country access (o meaningiid work sxperience thit builds sseantial skilis;
boosts confitance; and Opens 0oors to professional (vatworks that can shape (el
future sucoess.

W Can't wiall 10 wark willh you Lo make G0 even Biggen inpact. credlmg e er Fulures
For All young peapls in state schools and collages ke yours.

Unmissable opportunities

[ Explore futuresforall.org ]

Our Story, Your Voice

Useful resources for you

Wark Experience Findos

Skills tage and
lack Jexpenence
are putting a brake ny

on economic growth.




Al ... Y
FUTURES | oo 1LY i " RO

H

The Hg

W Foundation
H Same mission.
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FUTURES FUTURES

FORALL urunes [ | FUTURES = FORALL
M o Into

Work Experience Finder < futuresforall.or g

The Hg
Foundation

W
' F“HALI. ﬁ , 'i o el “As the UK’s leading social mobility

charity, we are dedicated to creating
fair Futures For All young people in

state education by providing fully

funded access to our brilliant

‘Work

Work Experience and Speakers . experience
for Schools programmes.” _.: and talks
Nick Brook, CEO : j j I'a‘ TR ' November
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® Digital

Fountiation

Academuy e _
of Insight Days, DI & c GD Work Experience
Work Experience < Talks Pilot Scheme
and Talks creative and work

: il caree et experience
The Hg November futuresforall.org 5 g
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Start your journey

® Young People ® Educators & Employers ® Speakers

Diigzover work arpananca, Susppart your trudanes 1o find Offerwork axpanence Shar your yrony to mepis
careek [ifs bnd likgisian life-chiariging opp 1 [t 12 gl (iad calent: alistited pourp gedple

Work Experience Speaker for Schools  Policy and Research

Access our programmes

!
1
j - 5" | = a2 b ! / g i P " Exp . ? Discover Speakers for Schools

o |
&)
N ¥
.
:
{ Why choose Futures For All
; - 01 Expertise 02 Network 03 Mot-for-profic
f' W ! WA |- | y | L AR ARSI le: hurves dedicated industry experts We have a network of over 2,700 schools We are a charity who you can join ta make a
and colleges, 1 a i« transformation difference ro che |i £ all
‘r
I
;
‘,' - a r y \ . e 1.
8 o\ ! (i P ! Our Social Mobility Partners

Through our fully funded programmes, our charity secures fair Futures For All
Our purpose and impact

We help all young people from state schools and colleges to access real-world experiences, inspirational speakers, and new opportunities.
Together we can level the playing field, moving towards a fairer future with equality of opportunity. Ready to join us in our mission?

Start your journey ;o s o |

Our impace in 2023 - 2024:

® Young People ® Educators B2 Employers ™ Speakers B e i s
1 JERAY Y iy We supporred
ISR & fio0Y 16,300 poung
people t Access
high-quality work

Success stories

P
-4
Frs
;i Rl
3 ; j ; Hear from Esme,
¥ - = k. = . -
5 ; N o ! Uisce and Yuvraj
] . i g
e Experience - { ; )
b b 3 young talents
{' St or ’ their st xperience the creative industry.
-; | With Esme, Uisce and Yuvraj
; : 1
7
1

“Wir'vm parcnered with Futunes For Al
1o ucesss inapmnng tatks and insighthul
work experiance, a vical pars of lifelong
tearning. By affering m-persan; hybnd,
and femote yxporiances we've removed
the harriers that exist for mamy!®

Absamder McCafferny
- Cobrt L Lintar, Thamrngiy Dy Acacmssy

Wi have worked together to design a

yearlong programme of sviation leaming,

FE008 heurs of inzpiring talks,
MOEBraCcEive acTivicies, and mentanng,
both remotely and in-persan

Laura Macshane
IEF S € aBHImArby Phammphd, ¥ Wil

“In June 2021, | started the first day of
Iy remate work svperience with
FinTril... Fast forward £o June 2023.and |
ook parc i the same wark experience
programmy, hewever, this tme 2t an
Proployés at Finlell®

Yy Lura
- Baffaa




Access our programmes

Work Experience

Speakers for Schools

Explore Work Experience

Policy and Research

About Us

Search Work Experience Finder
Donate

Find work experience

Sign in

16,300

We supported 16,300 young people to
access high-quality work experience.

&) 89%

89% of students felt confident in
achieving their career ambitions

post placement.

63,736

We supported 63,736 young people

o arttenda I LTS |ai|"'.f'>.

2% 1in3

1in 3 students said they were
considering the same career as
their speaker.

Fly on the

career ladder

You've landed in the right place for
work experience and career inspiration.

Access opportunities

Q, Work Experience Finder

Search, sort and shuffle placements, and save your
favourites, on our scrollable discovery feed.

P 4 / ‘.
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Fly on the

career ladder

You've landed in the right place for

work experience and career inspiration.

Access opportunities

Search, sort and shuffle placements, and save your
favourites, on aur scrollable discavery feed.

Find work experience

Q, Work Experience Finder

Watch talks for inspiration on fuelling your career

ambitians and work experience next steps.

Browse talks library

Reasons to register

01 Experience

Give careers a test drive by getting
free work experience placements
offered by 100s of leading employers
locally and nationally, UK-wide.

02 Personalisation

Get signed in to tailor your search
to you, filter by your location, interests
and industries, add favourites, and

discover the latest placements first.

0 3 Payoff

Gain £1,088 extra in your future
yearly salary for each type of 3-5-day
work experience you complete - as

proven by our research with YouGov.

Our big-name employers

Google (R oonornsions

How to get work experience

ra y

Your step-by-step guide

Discover how easy it is to register,
search out, apply for, and get involved with
placements through us.

Register to get work experience ]

Career discovery

We understand it can be challenging to

imagine your future or find information about

various careers. What is the industry like?
How many job options are available?

What could your potential earnings be?
Dive into our quick reads to discover more.

Creative & Media Arts

How do you turn art into a career?

Read blog

£

{

y L1
A

My work experience at Google

Listen to young people as they share
their transformative work experiences,
the talks that fuelled their ambitions,

advice, and top careers education tips.

Top tips

s

L&)
] -.'-.?
| Sl ‘
j —
E
o
‘ﬁ.
=3
W

R e e
[ra—

Your top CV tips | | o

Check out our five
super-helpful CV tips

And remember, the best way to
boost your CV is by adding plenty
of work experience.

Success stories

FUTURES
FORALL
My Work

Experience u ,

Stor

With Esme, Llisce and Yuvra)

Hear from Esme,
Uisce and Yuvraj

Go behind the scenes to find out

what happened when ad agency,

Lucky Generals invited young talents

inta their studio to experience the creative
industry.

| Find work experience

Interested in accessing our
programmes or looking for more

information?

Interested in accessing our
programmes or looking for more

information?

Get in touch

Quick answers

F

Wha are Futures For All and how can they

help me? T
My school isn't partnered with Futures Fer All, +
can | still register?

What if | require SEMD support? +
How will registering for Futures For All +
activities benefit my future?

Where can | find information to share with +
my parents?

What are my options after school? +
What is careers education? +
How do | decide which industry matches my +

skills and intereses?

.
Qo

Contact us

+44 (0) 300 365 5688
info@futuresforall.org

Unit 109, 30 Great Guildford St, London SE10HS

BXWO0OJo

Navigate

Young People

Educators

Em

ployers

Speakers

Where can | find information to share with +
my parents?

What are my options after school? +
What is careers education? +
How do | decide which industry matches my +
skills and interests?

Contact us

X, +44 (0) 300 365 5888
infa@futuresforall.arg

o Unit 109, 30 Great Guildford St, London SE10HS

BMXWO0OJo

Navigate

Young People
Educators
Employers
Speakers

Funders

Quick links

Donations
Careers
Safeguarding
Privacy notice

Cookie policy
Supported by

Law Family Charitable Foundation

Robert Peston

Manage cookies o

Back to top P

1 2025, Futures For All is a trading name of Speakers for Schools.
A registered charity in England and Wales (no 1150417) and

Scotland (SC046586). Alse aperating in Marthern Ireland.

FUNDRAISING
@ REGULATOR



Contact

Futures For All

Choose which best

describes you

Fill in the form below,

and we will get back to you.

| am an 11-19-year-old student

| work at a state school or college
@ | work for a UK employer

| am interested in becoming a funder

| am a parent, carer or guardian

Other

| am interested in the Speakers

for Schools programme

FUTURES U
FIAL A
.DL;rWurk_“ :

i &;
¥

Hear from Dave, Kitty,

Paul and Lameya

Watch and learn about the impact of fresh

perspectives on ad agency, Lucky Generals

Quick links

Deanations
Careers
Safeguarding
Privacy notice

Caookie policy

Supported by

Law Family Charitable Foundation

Robert Peston

Manage cookies 0
Back to top P

) 2025, Futures For All is 2 trading name of Speakers for Schools.

ered charity in Eng Wales (no 1150417) and

Scotland (5C046586). Alse operating in Morthern Ineland.

FUTURES
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Our mission:
Futures For All

As the UK’s leading social mobility charity, we
are dedicated to levelling the playing field for all
young people in state education by providing
fully funded access to our Work Experience and

Speakers for Schools programmes.

Through our partnerships and activities, we have

Palicy piece
October 7+ 2 minute read

Our response to the

Youth Voice Census
2024

Donate
to change

young lives

Make an online donation today

You can make a one-off gift or set up a regular
monthly donation to help level the playing field
and give disadvantaged young people access to
lite-changing work experience. Futures For All is
a trading name of Speakers for Schools. A
registered charity in England and Wales (no
1150411) and Scotland (SC046586). Also

operating in Northern Ireland.

Ready to support social mobility?

® Educators

Ready to inspire your students with life-changing talks?

Sign up to host speakers

FUTURES

We provide both in-person and virtual
inspirational talks and career talks through our

network of more than 1,500 speakers.

Our big-name employers

Google

Get involved

® Young People

Discover work experience, career infa and inspiration.

et opportunities

€ Educators

Suppart your students to find life-changing opportunities.

Explore work experience

Social Mobility Partners

A&L Goodbody Aalthaus

ELFDigital BB

Browse + search
talks library

2
E=m -

(®) Clear all

Ready to be inspired and watch replays of
previous live virtual broadcasts whenever you
wish? As part of our Speakers for Schools
programme, all recorded talks in our library are
free and available on demand. Additionally, you
can search and filter by speaker name, talk
topic, and key stage suitability. If you're
interested in future talks, please view our

upcoming broadcasts

FUTURES ELEALL

When Life Gives you
Lemens = The Power
of Failure — Warld

Mental Health Week

with Sally Crange MBE,
Former Brizish Army Major,
Fulei-Racard-Braaking
Advernture Athlete, Passionate

Meneal Health Campaigner.




01 Trusts & Foundations

& Back to latest news

FUTURES FoaALL
Are you a Trust or Foundation aligned
Frem History Books to . .
e T to educational and/or social causes?
Pawer of Languages in If you offer grants or financial awards
International Carsers .
I that could help fund a project for young @ Case study
e people in the UK, please get in touch October s+ 2 minute read

Assumed Knowledge

to see how we can work together.

nspirational Talk

The Inside Story

¥ Download report }

From History Books to on In-Person Work

Foreign Affairs: The Power of

Languages in International Get IntoTech
Careers

Experience in Rail

and Sustainability

Environment & Infrastructure

with our exciting

with Arthur Snell, Writer, Podcast
Host and former UK Diplomat Programme

Wednesday 11th June

0 2 Philanthropy

Are you looking to make a donation

Things Worth Knowing
Futures For All has partnered with The Hg

¥ Download report

G) 10:00am — 10:45am Foundation to deliver a programme of high- {

that will benefit young people from
impact interventions for young people in

disadvantaged backgrounds? If you

state secondary schools and colleges to

would like to make a gift to support

encourage them to consider a career in the 7 these young people to realise their

UK technology sector. Together, we are ' m potential, we would love to hear
Our impact in 2023 - 2024: excited to offer career-focused 1-hour from you. Discover creative
inspirational talks, 3-5-hour introductory

work experience

Insight Days and 3-day work experience
16,300
FUTURES

with influential professionals and leading . P, \ieih, el
employers. — p a A2 y ~
F“R All > | - | w
Find work experience - \..: )
_ My Work / H .-
Experience -‘ é,;'“ .

FORALL
oAl HAKER

We supported 63,736 young people
e T R

to attend in-person talks. Jp—
‘ DON’TLET '

o THE NEPO
2at 1in3 BABI ES a2 Our people are at the very heart of

We supported 16,300 young people to
access high-quality work experience.

W) 89%

89% of students felt confident in

With Esme, Llisce and Yuvra)

) Help centre

achieving their career ambitions

—

(?

A

post placement.

3 days in an exciting

ad agency

63,736 In-person work experience

What does work experience at a creative
agency look like? Go behind the scenes with
Create account Esme, Uisce and Yuvraj as they spend a few
days at ad agency Lucky Generals,
exploring careers in advertising, design,

Charity careers
at Futures For All

Choose which profile best describes you:
account management and TV production -

all in one exciting placement!

1in 3 students said they were WIN ey il Fp T JUEL G et s lCrey ® Young Person |
and every one to be at their best. As a Here's a sneak peek at what they got up to.

considering the same career as

| am leoking to ger work experience

. —— close-knit charity that is passionate about
their speaker. T

— social mobility, we are dedicated to our

shared mission of driving transformational
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Work Experience
Finder

View all opportunities

It’s easy to

FUTURES -
M = 4 ' get started

1 Discover work experience

Work Experience |
. f . Browse, search and filter our opportunities to find
Finder what suits you.

2 Register, sign in and apply

To apply, you need an account — it's quick, free and

simple to sign up.

\g : = : - @ In-person ] Remote I.
| ! P :J [ 3 Application review

and decision

. N T
It S easy to \ Once your application has been submitted your
teacher will review it before it's sent to the employer

get Started who will let you know if you're successful!

1 Discover work experience

L L T

T m—r—
/:;__

Browse, search and filter our opportunities to find
what suits you.

Browse by industry

Browse by subject






+205.6% Active users
+259.9% Page views
+201.2% Engaged sessions
+608.6% Direct traffic
+663.4% Referral traffic
e e +69.5% Organic Search

April 2026 vs April 2025 +356.9% Unassigned traffic

Increase in sessions at

FUTURES FORALL X1+




Brand Impact: The Year-on-Year Results

In April 2025, speakersforschools.org recorded 54,663 visits. Today, six months after brand launch,

sessions at futuresforall.org have grown to 248,638 - an increase of 354.9%.

Sessions increased from 54,663 to 248,638: +354.9%

Users increased from 38,670 to 118,172: +205.6%

Views increased from 355,600 to 1,279,698: +259.9%
Engaged sessions increased from 40,640 to 122,411: +201.2%
Direct traffic increased from 24,082 to 170,642: +608.6%
Referral traffic increased from 4,520 to 34,506: +663.4%
Organic Search increased from 17,319 to 29,359: +69.5%
Unassigned traffic increased from 2,942 to 13,442: +356.9%

This growth reflects more than increased traffic: it signals a successful brand transition, stronger search visibility

across core programmes, rising demand, increased engagement, and a significant uplift in work experience access.

Futures For All has launched with momentum - energising our mission, transforming perceptions, expanding

our reach, strengthening our discoverability, connecting more young people with opportunity than ever before,

and making our purpose impossible to ignore.
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Futures For All
Original Brand Identity

Our logo typography has The stacked, compact
been drawn and crafted form of our word mark
as unique and original creates a bold and
condensed letter forms: distinctive identity:

HTUR

FUTURES ORALL

Our underline device creates
a unique asset which contains
photography and turns into
characterful illustrations:

{1138 FUTURES

FRALL [T

FUTURES
HRALL

FUTURES PR
FORALL S e
I 9 L

FORALL

FIITIIR[S




Brand Logo
Design

1080 x 1080px Brand Tab

Our name and identity is impact led
— stating our social mobility purpose
in an ultra bold condensed typeface,
and underlined to reinforce our belief
in fair and secure Futures For All.

Please note: Branding to be used as
supplied - our logos should only be
reproduced from our master artwork
files and must NEVER be altered,
re-drawn, re-coloured, modified

or manipulated in any way.

Comfortable
safe area

100px \\ X

O
Minimum
safe area

around our
Brand Box

28px|

23px —

O

35° angle
Aligns to our
legacy branding
prior to rebrand
transition

O
Underlined

purpose




Brand Logo

Prlmary Black Purple

1080 x 1080px square format 01 (Lead) 02 03

Exclusion zone: Our logo is held

safely within our Brand Tab. When

used on a background of the same

colour as this device - please adhere

to double the safe area as specified

and noted below: F"R All F“R All
_ Safeares

reproduced from our master artwork All primary logo colours are AAA Accessible For All 04 05

files and must NEVER be altered,
re-drawn, re-coloured, modified

on the
same

FllTllR[S =
{1

Please note: Branding to be used as

Brand Tab

supplied - our logos should only be

or manipulated in any way.




Brand Logo
Primary

Black Purple
Social Ping 01 (Lead) 02 03

VLA FUTURES 8 FUTURES

roundel shape

Our bold identity works perfectly

at small sizes, with bespoke versions

created to work within the roundel
shapes of social avatars.

FUTURES Y FUTURES
HORALL A8 HORALL

FUTURES
HRAL

Please note: Branding to be used as
supplied - our logos should only be
reproduced from our master artwork
files and must NEVER be altered,
re-drawn, re-coloured, modified

or manipulated in any way.




Brand Logo
Primary

Underline Container

Our underline graphic can be
extended to create a content box
— for graphics, messages and
photography as demonstrated:

Please note: This application is for
limited use and as judged by our
in-house Creative Team.

Please note: Branding to be used as
supplied - our logos should only be
reproduced from our master artwork
files and must NEVER be altered,
re-drawn, re-coloured, modified

or manipulated in any way.

HUTURES

Young people from

state schools and
colleges UK-wide

Example O1

FUTURES -~ FUTURES

| ': ; .
"W

“‘« { -3 I: v
S v
A T :: 1

L .,'&
. R-

O
Content box for graphics,

messages and photography

Example 02

P — — — —

N — — — —



Brand Logo
Programme Container

Our Futures For All logo can be
combined with our programme
names to bring a strong emphasis

on the services we offer.

(Atten Bold/Regular, -35 tracking)

Please note: Branding to be used as
supplied - our logos should only be
reproduced from our master artwork
files and must NEVER be altered,
re-drawn, re-coloured, modified

or manipulated in any way.

FUTURES
FORALL

Work

Experience
Programme

FUTURES

Speakers

for Schools
Programme

FUTURES {22

FORALL

Experience
Programme

FUTURES

for Schools
Programme

FUTURES
FRALL

Work

Experience
Programme

FUTURES

Speakers

for Schools
Programme




Brand Logo
Secondary

1080 x 1080px square format

Please note: Our secondary logos
should only be used where colour
differentiation is essential.

For example: Our Speakers for
Schools programme is differentiated
by the use of orange.

Please note: Branding to be used as
supplied - our logos should only be
reproduced from our master artwork
files and must NEVER be altered,
re-drawn, re-coloured, modified

or manipulated in any way.

Grey

Teal

Orange
(Talks)

FUTURES 1R
(AL - RORALL gl

UTHRE

T i

UTHRE IR
FORALL JilLiT!




Brand Logo
Banner

1770 x 555px landscape format

Please note: To only be used where
the executional format means that
our square Brand Tab is unsuitable.

Please note: Our secondary logos
should only be used where colour
differentiation is essential.

Please note: Branding to be used as

supplied - our logos should only be

reproduced from our master artwork
files and must NEVER be altered,
re-drawn, re-coloured, modified

or manipulated in any way.

Primary

U

) ML

| FUTURES EBRAL

FUTURES FORALL R 31) 1/ yil 1.1

FUTURES L
FUTURES tLAL
FUTURES LLEAL

Secondary

FORALL

FORALL

FUTURES HORAL
FUTURES HORAL

FUTURES tORAL

FUTURES tLAL



01 - Getting This Journey Started
Brand Logo ° 4

Underline lllustrations

lllustrated set of logos for use
when communicating directly
with our young people.

a5

_1

Please note: Branding to be used as ~ -
2

v

/

\/

supplied - our logos should only be
reproduced from our master artwork

files and must NEVER be altered,
re-drawn, re-coloured, modified ‘o

or manipulated in any way.



Brand Logo
Underline lllustrations

01 - Get This Journey Started 02 - Bring Work Experience In Reach 03 - Wave The Flag For Opportunity

HUTURES ° FUTURES > FUTURES

04 - Fly On The Careers Ladder 05 - Speak To Spark Inspiration 06 — Surf the Work Experience Finder



Brand Logo
Underline lllustrations

07 - Blast into Creative & Media Arts 08 - Connect with Tech, Science & Engineering 09 - Fly in Business, Finance & Retail

FUTURES @FIIRE§ FIITIIRES

10 - Shape our Environment & Infrastructure 11 — Step towards Care & Community 12 — Leap ahead in Sports, Travel & Hospitality



Brand Colours
Specifications

Our bold, digital-first colour palette:

Please note:

Our primary colours are
back, white and purple.

Teal and grey can be used as
supporting colours and to aid
segmentation where required.

Orange is intended to be used
to differentiate our Speakers
For Schools programme.

Black
#000000
R:0G:0B:0

C:0 M:0Y:0 K:100

Pantone: Black

White

#FFFFFF

R: 255 G: 255 B: 255
C:0 M:0Y:0 K:0
Pantone: White

Purple
#732BCD

R: 115 G: 43 B: 205
C:76 M:90 Y:0 K:0
Pantone: 266

#A2AAAD

R:162 G:170 B: 173
C:21M:11Y:9 K:23
Pantone: 429

Teal

#00A7B5

R: 0 G: 167 B: 181
C:77 M:12Y:29 K:0
Pantone: 2234

Orange
#F36E30

R: 243 G: 110 B: 48
C:0 M:74 Y:100 K:0
Pantone: 7579

Primary Palette




Brand Colours
Digital Accessibility

For digital executions, please only
use the colour combinations as shown

in this guideline - as these achieve:
AAA Accessibility For All

Please note: For large format, printed
brand logo applications we can achieve
both white and black on each colour.

WCAG:

Web Content Accessibility Guidelines
— are a set of internationally recognized
recommendations for making the web
more accessible to everyone.

White on Black
#FFFFFF on #000000
Text: WCAG AAA Pass

Ul components:
WCAG AA Pass

Black on White
#000000 on #FFFFFF
Text: WCAG AAA Pass

Ul components:
WCAG AA Pass

White on Purple
#FFFFFF on #732BCD
Text: WCAG AAA Pass

Ul components:
WCAG AA Pass

Purple on White
#732BCD on #FFFFFF
Text: WCAG AAA Pass

Ul components:
WCAG AA Pass

Black on Grey

#000000 on #A2AAAD #000000 on #00A7B5

Text: WCAG AAA Pass

Ul components:
WCAG AA Pass

Grey on Black
#A2AAAD on #000000 #00A7B5 on #000000

Text: WCAG AAA Pass

Ul components:
WCAG AA Pass

Black on Teal

Text: WCAG AAA Pass

Ul components:
WCAG AA Pass

Teal on Black

Text: WCAG AAA Pass

Ul components:
WCAG AA Pass

Black on Orange
#000000 on #F36E30

Text: WCAG AAA Pass

Ul components:
WCAG AA Pass

Orange on Black
#F36E30 on #000000
Text: WCAG AAA Pass

Ul components:
WCAG AA Pass




For digital executions, please only use colours from our defined ramp. 400 on the scale = normal / default.Please note: Black, white

Brand Colours
Colour Ramps

and purple are to be used as our primary palette across our digital estate. Each colour within the ramp is accompanied by a specified
accessibility guide - detailing whether white or black text will achieve AAA accessibility. Please follow this in all instances.

Primary Secondary Tertiary Speakers for Schools Programme

Purple

@ 17.89 AAA AAA
117

@ 16.41 AAA AAA

1.28

100

#fleafa

rgb(241, 234, 250)

200
#eadff8

rgb(234, 223, 248)

Black

@ 16.83 AAA AAA
1.25

@ 14.88 AAA AAA

1.41

100

Hebebeb

rgb(230, 230, 230)

200
#d9d9d9
rgb(217, 217, 217)

Grey

@ 19.57 AAA AAA
1.07

@ 18.74 AAA AAA
112

100
#f6f77
rgb(246, 247, 247)

200
#f1£2f3
rgb(241, 242, 243)

Teal

@ 18.90 AAA ArA
m

@ 17.96 AAA AAA
117

100
#e6f678
rgb(230, 246, 248)

200
#d9f2f4
rgb(217, 242, 244)

Orange

@ 18.98 AAA AAA
m

@ 17.91 AAA AAA
117

100
#feflea
rgb(254, 241, 234)

200
#fde9e0
rgb(253, 233, 224)

@ 12.34 AAA AfA 300 @ 9.68 AAA AAA 300 @ 16.58 AAA AAA 300 @ 1511 AAA AsA 300 @ 15.07 AAA AsA 300
170 #d4bdfo 017 #b0bObO 127 #e2e5e6 1.39 #bOede8 139 #fbd2bf N orma I D efa u It .
rgb(212, 189, 240) rgb(176, 176, 176) rgb(226, 229, 230) rgb(176, 228, 232) rgb(251, 210, 191) °
400 | 400 @559 AAA 400 | 400 400 4 O 0
#732bcd #000000 2.36 #a2aaad #00a7b5 #f36e30
| rgb(115, 43, 205) ‘ rgb(0, 0, 0) rgb(162, 170, 173) ‘ rgb(0, 167, 181) rgb(243, 110, 48)
500 | 500 500 | 500 500
#6527b9 #000000 #9209%0 “o0ene oz
‘ rgb(104, 39, 185) ‘ rgb(0, 0, 0) rgb(146, 153, 156) ! rgb(0, 150, 163) rgb(219, 99, 43)
o= 600 | D 600 | D 600 | O 600 (T 600
#5c22a4 #000000 #02886a “oosee fezme
‘ rgb(92, 34, 164) ‘ rgb(0, 0, 0) rgb(130, 136, 138) ‘ rgb(0, 134, 145) rgb(194, 88, 38)
| 700 | 700 | 700 | 700 700
#962002 #000000 #728082 ooz s
\ rgb(86, 32, 154) \ rgb(0, 0, 0) rgb(122, 128, 130) ‘ rgb(0, 125, 136) rgb(182, 83, 36)
800 | 800 800 D 800 800
#astard #000000 #616508 Hoonscs oz
| rgb(69, 26, 123) ‘ rgb(0, 0, 0) ‘ rgb(97, 102, 104) rgb(0, 100, 109) rgb(146, 66, 29)
900 | 900 900 | 900 900
#341350 #000000 #494cde #0005 soaae
‘ rgb(52, 19, 92) ‘ rgb(0, 0, 0) ‘ rgb(73, 76, 78) ! rgb(0, 75, 81) rgb(109, 49, 22)
| 1000 | 1000 | 1000 | 1000 1000
#280f48 #000000 #393b3d 12.52 AAA AAA #003a3f #55271
| rgb(40, 15, 72) ‘ rgb(0, 0, 0) | rgb(57, 59, 61) rgb(0, 58, 63) , rgh(85, 39, 17)




Brand Colours
Default Guide

Our primary colours are
back, white and purple.

Orange is intended to be used
to differentiate our Speakers

For Schools programme.

Futures For All

90% of our digital estate should use our primary
colours, with a white backdrop to our pages:

For youth focussed areas, using a purple background
is a great way to make our content more appealing
for young people. Our secondary and tertiary colours
can also be used sparingly throughout the journey.

Speakers for Schools Programme

Our programme of inspirational talks should
use orange within the primary colour set:

Please note: Orange should not be
used for text on a white background, as
this doesn’t achieve AAA accessibility.



Brand Typefaces
Primary

Through our typeface treatments
we're striving for Accessibility For All

by enhancing legibility and readability.

Typeface Choice

Research shows that our humanist
typeface, Atten New, is generally
more legible at smaller sizes than

a grotesque typeface. It has unique
letter shapes to avoid exact mirroring
which helps with their identification,
and its numbers are distinguishable
from similar letter shapes:

dbpq 1l

Typography Style

Adequate letter, line and paragraph
spacing allows everyone (including
those with even mild vision
impairments) to identify the
individual characters, words,

and sentences.

As the UK’s leading

social mobility charity,
we believe in fair and

secure Futures For All.

We are dedicated to levelling the playing field for all
young people from state schools and colleges by

providing fully funded access to our Work Experience
and Speakers for Schools programmes.

Our programmes demystify careers, build self-belief and
open doors to opportunities that were previously closed.

Ready to join us in our mission?

Headline copy:
Atten New Bold
and Bold Italic

Sentence and/or Title Case

Letter spacing (tracking)
O as standard for font

Line spacing (leading)
+40% of font size (x1.4)

Body copy:
Atten New Regular and
Italic, and Bold and Italic

Sentence and/or Title Case

Letter spacing (tracking)
O as standard for font

Line spacing (leading)
+40% of font size (x1.4)



Brand Typefaces
Primary

Our Impact Style allows our brand
to shout a message when the need
is greatest. This style of copy should
be used sparingly and only at larger
font sizes to aid accessibility.

Impact
matters

88%

of young people eligible for
Free School Meals (FSMs) said
their placement helped them

decide on their future career

Impact copy:
Atten New Bold

and Bold Italic

Used for no more than
5 words, at large font sizes

Sentence and/or Title Case

Letter spacing (tracking)
-35 to increase impact

Line spacing (leading)
Equal to font size



Brand Typefaces
Secondary

Arial

For email campaigns, presentations
and Google slides/documents our
secondary typeface of Arial should
be used. This enables compatibility
across all types of computers and
email clients — where Arial is installed
as standard and is commonplace.

Collective
Impact

In this presentation
we will explore how

together we can secure
Futures For All students.

Our work is underpinned by a relentless focus on impact,
demonstrated by the measurable benefits reported from

our programmes. By undertaking and commissioning
research, benchmarking, quality assurance, external reviews
and consulting our in-house Youth Council — we strive for
continuous improvement in all that we do and to

influence policy makers at a local and national level.

Standard copy:
Arial Bold, Bold Italic,
Regular and [talic

Sentence and/or Title Case

Letter spacing (tracking)
Normal, as standard for font

Line spacing (leading)
Multiple at 1.4

Impact copy:
Arial Bold & Bold Italic

Used for no more than
5 words, at large font sizes

Sentence and/or Title Case

Letter spacing (tracking)
Tight, to increase impact

Line spacing (leading)
Single



Brand Photography
Styles

Overall our image style is vibrant,
bold, clean and authentic. We strive
for a richness of colour, contrast of

tone, clear focal point and softer

background within our photography.

There are four ways in which
we use our photography:

01 - Isolated

02 - Multiplied

04 - Full Bleed




Brand Iconography
Symbols and Charts

Our icon style is bold, clean and
simple to ensure they are easily

readable and instantly recognisable.

Please note: follow these examples

for further creation of iconography.

Rounded details for synergy

with our underline logo graphic
@

Equality




Brand Positioning
Overall Messaging

Our name is our mission.

Our mission Is our hame.

el We believe in fair and

Our positioning, as a newly
established brand albeit with a long
and successful history, is centred

confidentially and clearly on our name S e C u re F u t u re S Fo r AI I
— to achieve recognition, affinity ®

and a strong unified message.

As the UK’s leading social mobility charity, we are dedicated
to levelling the playing field for all young people from state

schools and colleges by providing fully funded access to our
Work Experience and Speakers for Schools programmes.

Are you ready to join us in our mission to shift socioeconomic
outlooks and move towards a fairer future with equality
of opportunity? Get started at futuresforall.org




Brand Boilerplate
Non Specific Audience

Boilerplate: Written text (copy)
that can be reused without
significant changes to the original.

Please note: Our boiler plates have
been written for their consistency
of use by our charity teams and
coherence in our messaging.

We believe in fair and

secure Futures For All.

As the UK’s leading social mobility charity,
we are dedicated to levelling the playing
field for all young people from state
schools and colleges by providing fully
funded access to our Work Experience

and Speakers for Schools programmes.

Our high-quality placements with prominent employers,
inspirational talks and informative career talks with
influential professionals demystify careers, build self-belief
and open doors to opportunities that were previously
closed. Through our partnerships, we have supported
almost 2 million students, helping to shift socioeconomic
outlooks and move towards a fairer future with equality

of opportunity and a more diverse workforce.

Our work is underpinned by a relentless focus on
impact, demonstrated by the measurable benefits
reported from our programmes. By undertaking
and commissioning research, benchmarking, quality
assurance, external reviews and consulting our
in-house Youth Council — we strive for continuous
improvement in all that we do and to influence

policy makers at a local and national level.

Are you ready to join us in our mission?

Get started at futuresforall.org



Brand Boilerplate
Programmes

Boilerplate: Written text (copy)
that can be reused without
significant changes to the original.

Please note: Our boiler plates have
been written for their consistency
of use by our charity teams and
coherence in our messaging.

Our programmes exist

to ensure Futures For All.

Work Experience programme

We offer 3-5-day in-person and remote placements
and 3-5-hour introductory Insight Days with 100s of
prominent employers — to demystify careers, build skills
and self-belief, get young people work ready, and open

doors to opportunities that were previously closed.

Our high-quality and fully funded work experience
programme is accessible to every 14-19-year-old from
state schools and colleges anywhere across the country,
and is designed to meet Gatsby Benchmarks 5 and 6,

and use the Skills Builder Universal Framework.

Speakers for Schools programme

We offer both in-person and online inspirational and
career talks to share life lessons, advice, and insights
into a speaker’s own career journey and their sector -
which demystifies careers, builds self-belief, and helps
11-19-year-old state-educated students to imagine

what they could be in the future and succeed.

Our fully funded inspirational talks feature a vast
network of over 1,500 speakers — bringing together
high-profile and influential professionals from the fields

of business, politics, entertainment, sport and more.



Brand Boilerplate
Employers

Offer work experience to

Boilerplate: Written text (copy)
that can be reused without

oot change o e g kickstart Futures For All.

Please note: Our boiler plates have
been written for their consistency

o ws by e dhairtsy seerms £nd We believe that employers have an essential We can promote and signpost your own work
coherence in our messaging. role to play in improving access to high-quality ~ Perience programme through our website,

" . | o f provide supported use of our state-of-the-art
work experience to help young peopie frrom application portal to manage end-to-end
state schools and colleges build self-belief, recruitment onto placements, or host and
get a better understanding of the labour support the facilitation of your opportunities.

market and become work readY' Are you ready to offer work experience?

Get started at futuresforall.org
As the largest provider of in-person and remote placements in

the UK with a network of over 2,700 educational institutions,
working with our charity as a Social Mobility Partner ensures
that more students from less privileged backgrounds experience

the valuable benefits - as proven by our impact data - and

that your business accesses the broadest pool of young talent,
maximises its social impact and plays a vital role in diversifying

and future-proofing the workforce nationwide.




Brand Boilerplate
Partners and Funders

Boilerplate: Written text (copy)
that can be reused without

significant changes to the original.

Please note: Our boiler plates have
been written for their consistency
of use by our charity teams and
coherence in our messaging.

Partner with us to

nurture Futures For All.

We believe a secure and successful future
should be determined by ability, not where
you were born, went to school or the
occupation of your parents, carers or

guardians. That talent is everywhere right

across this country, but opportunity is not.

As the UK’s leading social mobility charity, we neec

the support of partners like you to provide fully funded

access to our Work Experience and Speakers for Schools
programmes — which level the playing field for all young

people from state schools and colleges.

As the largest provider of in-person and remote
placements in the UK with a network of over 2,700
educational institutions, working with our charity as a
Social Mobility Partner ensures that more students from
less privileged backgrounds open doors to opportunities
with prominent employers — to demystify careers, build

self-belief and get work ready.

In return those businesses gain access to the broadest
pool of young talent, maximise their social impact and

help to future-proof the workforce nationwide.

Are you ready to join us?

Get started at futuresforall.org

Support work experience to nurture Futures For All.



Brand Boilerplate
Educators

Boilerplate: Written text (copy)
that can be reused without
significant changes to the original.

Please note: Our boiler plates have
been written for their consistency
of use by our charity teams and
coherence in our messaging.

Nurture bright Futures

For All your students.

As the UK’s leading social mobility charity,
we are dedicated to levelling the playing
field for all 11-19-year-olds from state
schools and colleges like yours by providing

fully funded access to our Work Experience
and Speakers for Schools programmes.

Being the largest provider of in-person and remote
placements means your students can get high-quality
work experience with 100s of prominent employers -
as well as inspirational talks and informative career talks
with influential professionals — from anywhere across the
country to demystify careers, build self-belief and open

doors to opportunities that were previously closed.

Plus, our dedicated education team will
support you with expert placement planning

and safeguarding advice.

Right now, over half of state-educated
students finish their education with no work
experience. We believe that all young people
from all social backgrounds deserve equality

of opportunity and that when they get it, as is
evident from our reported measurable benefits,
we successfully nurture their career and shift

socioeconomic outlooks.

Are you ready to secure opportunities for your

students? Get started at futuresforall.org



Brand Boilerplate
Young People

Boilerplate: Written text (copy)
that can be reused without
significant changes to the original.

Please note: Our boiler plates have
been written for their consistency
of use by our charity teams and
coherence in our messaging.

Find bright Futures

For All students like you.

We know it’s not easy to imagine what you
could be in the future and harder still to get

the chances you deserve. We believe every
young person should have the opportunity
to succeed and get on in your professional

ife based on your talents and abilities — not
where you live, where you go to school, or the

occupation of your parents, carers or guardians.

Our UK-wide charity exists to provide 11-19-year-olds from

state schools and colleges like yours with fair and free access

to our Work Experience and Speakers for Schools programmes.

You’ll find amazing in-person and remote
placements with 100s of prominent employers,
as well as inspirational talks and informative
career talks with high-achieving professionals,
from anywhere across the country... Setting you
up to get an understanding of careers, gain skills,
build self-belief, get work ready and bring your

ambitions to life.

Are you ready to grasp exciting opportunities?

Get started at futuresforall.org



Brand Boilerplate

Parents, Carers & Guardians Help ﬁnd bright

Boilerplate: Written text (copy)

that can be reused without

o et charaes o she gl Futures For All children.

Please note: Our boiler plates have
been written for their consistency

L L A —— We know it’s not easy for children like those With your encouragement, they will find amazing
coherence in our messaging. in your care to imagine what they could be in in-person and remote placements with 100s of
. prominent employers - as well as inspirational
the future and harder still to get the chances . . .
talks and informative career talks with
they deserve. We believe every young person high-achieving professionals — from anywhere
should have the opportunity to succeed and across the country... Setting them up to get

get on in their professional life based on their an understanding of careers, gain skills, build

self-belief, get work ready and bring their

talents and abilities - not where they live, mbitions to life

where they go to school, or your occupation.
Are you ready to help them grasp exciting

As the UK’s leading social mobility charity, we exist to opportunities? Get started at futuresforall.org

provide 11-19-year-olds from state schools and colleges
with fair and free access to our Work Experience and

Speakers for Schools programmes.




Brand Boilerplate
Policy Makers

Boilerplate: Written text (copy)
that can be reused without
significant changes to the original.

Please note: Our boiler plates have
been written for their consistency
of use by our charity teams and
coherence in our messaging.

Support social mobility

to ensure Futures For All.

We believe a secure and successful future
should be determined by ability, not where
you were born, went to school or the
occupation of your parents, carers or
guardians. That talent is everywhere right
across this country, but opportunity is not.

As the UK’s leading social mobility charity, we are dedicated
to levelling the playing field for all young people from state
schools and colleges by providing fully funded access to our

Work Experience and Speakers for Schools programmes.

Everything we do is informed by the evidence of our
research and underpinned by a relentless focus on
impact, demonstrated by the measurable benefits
reported from our programmes. Through benchmarking,
quality assurance, external reviews and consulting our
in-house Youth Council — we strive to nurture and
offer the very best support to students from all

social backgrounds.

But to achieve our mission and see transformational
change at a community and system level - we need
supporters from every corner of the country, as well
as from Westminster, advocating for social mobility

and the right to work experience for all.

Are you ready to support social mobility?

Get started at futuresforall.org



Brand Boilerplate
Speakers

Boilerplate: Written text (copy)
that can be reused without
significant changes to the original.

Please note: Our boiler plates have
been written for their consistency
of use by our charity teams and
coherence in our messaging.

Share your story to

inspire Futures For All.

As the UK’s leading social mobility charity,

we are dedicatec

to levelling the playing field
ble from state schools and

for all young peo

colleges by providing fully funded access

to our Speakers for Schools programme -

with inspirational talks from high-profile

and influential professionals like you.

We offer both in-person and online inspirational and career

talks to share life lessons, advice, and insights into a speaker’s

own career journey and their sector — which demystifies

careers, builds self-belief, and helps students to imagine

what they could be in the future and succeed.

Our talks act as a natural pathway to our
high-quality Work Experience programme,

with many of our speakers opening doors to
placement opportunities that were previously
closed. Our relentless focus on impact is evident
by the measurable benefits reported from all our

programmes, of which you would be a vital part.

Are you ready to join our network of over 1,500

speakers? Get started at futuresforall.org
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