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An Inspirational History: A Purposeful Future

In 2010, we were founded as Speakers for Schools by ITV’s Political Editor, Robert Peston, 
starting a journey which has inspired thousands of young people in state education 
nationwide. We have facilitated a wide range of exciting talks, from CEOs to adventurers, 
from comedians to barristers, and everyone in between.

Through our partnerships and activities, we have supported almost 2 million students.

Today, research from the Institute for Fiscal Studies shows that UK social mobility  
is the worst it has been in 50 years, which means we need to go much further.



Speakers for Schools: Only Half the Story

For 15 years, we have been known as Speakers for Schools. 

Named after our esteemed programme of inspirational talks from influential professionals. 

Now, we have grown to become the UK’s leading social mobility charity and the largest 
provider of work experience placements. 

While talent is spread evenly nationwide, opportunity isn’t. Where you are born and who 
you are born to are strong predictors of performance at school and future life chances. 

Our commitment is clear: we want to increase our support for state schools and colleges 
to ensure that, by 2028, every young person has access to fully funded, high-quality work 
experience. In turn, this will enable us to realise our ambition and purpose: to provide fair 
futures for all young people, improve the rate of social mobility, and secure a balanced 
distribution of power, wealth, and opportunity in society.

But from our name, you’d never know it.



The Power of Purpose

How could we better represent our full services and social purpose? 

How could we change our name and connect with our history? 

How could we create continuity and protect our brand equity? 

It’s simple. And powerful.

The UK’s leading social mobility charity has changed names and 
rebranded with a bold repositioning as Futures For All – retaining 
the familiar “for” construct, using alliteration to create synergy, and 
harnessing language to express a clear, purpose-led, activist intent.

Our name is our mission. Our mission is our name.



Futures For All Tate Britain Brand Launch



09 25
September 2025

Our Next Chapter



Teaser Launch:

Celebrating 15 years of Speakers for Schools  
and Announcing Our Next Chapter at Tate Britain 

Our exciting new chapter is here! This week, at our 15th Anniversary 
Celebration inside the prestigious rooms of an iconic London gallery,  
we shared our bold vision for the future.

After reflecting on 15 years of incredible impact – with our Founder  
Robert Peston, our Chair of the Board of Trustees Andrew Law, our CEO 
Nick Brook, and our inspirational panellists – we couldn’t wait to talk about 
the next step: Our future, and the future of all young people we serve.

In September 2025, we will change our name to Futures For All, to better 
represent the breadth of what we do and our ambition to be the UK’s 
leading social mobility charity – while maintaining our renowned Speakers 
for Schools programme of free inspirational talks. Our commitment is clear 
– we want to ramp up our support for state schools and colleges to ensure 
that, by 2028, every young person has access to fully funded, high-quality 
work experience. 

Talent is everywhere across this country, but opportunity is not. 

It’s time to put that right.

News Story

https://www.futuresforall.org/post/celebrating-15-years-of-speakers-for-schools-and-announcing-our-next-chapter-at-tate-britain




1,700,000
Together we’ve supported

young people, since 2010



Watch 

https://vimeo.com/1066515591/0d4db9749a?ts=0&share=copy
https://vimeo.com/1066515591/0d4db9749a?ts=0&share=copy


Futures For All Brand Identity





A Bold Brand Identity: Designed for Impact

To make Futures For All a reality, our charity has a relentless focus on impact.

It only follows that our brand’s visual and verbal identity should do the same. 

Our bold, originally drawn and crafted logo type, with its condensed letter forms  
and letter spacing, is underlined not only to make an impact but to underline our 
important social purpose.

Our ‘underline’ device creates a unique asset that expands to contain programme 
photography and playfully morphs into characterful illustrations, resonating with young 
people: a super-long tandem takes students on their journey of discovery together;  
a girl’s arm reaches far for her work experience finder; a winged pair of sneakers is  
flying onto the career ladder. 

As you would expect from Futures For All, our brand’s typography, aesthetic, and colour 
combinations are designed to meet AAA or AA ‘Accessibility For All.’ We strive to create 
digitally accessible and inclusive communications that are usable and understandable  
by a diverse range of people, including those with various disabilities and impairments.

And our positioning? True to our name (of course):

We believe in fair and secure Futures For All.



Find 
Work 
Experience

We provide multi-day opportunties and 
introductory Insight Days with leading 
UK employers for 14-19-year-olds.

Find
Speakers
for Schools

We provide inspirational talks with 
high-profile, influential professionals 
and authors for 11-19-year-olds.

Youth Council

88%

When
impact
matters

Young
people
succeed

Work 
Experience 

Finder

Recipient Name, Job Title,
Organisation Name,
000 Street Name, City, EE00 0EE

Dear [Name],

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor 
in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis. 

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt 
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci 
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt 
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci 
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure 
dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt 
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci 
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt 
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci 
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure 
in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero 
eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore 
te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt 
ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud.

Kind Regards

CEO, Futures For All

Futures For All is a trading name of Speakers for Schools. A registered charity in England and Wales (no 1150411) and Scotland (SC046586).

W   futuresforall.org      A   Futures For All, Unit 109, 30 Great Guildford St, London SE1 0HS

Nick Brook, Chief Executive O�cer      T   07595 379818      E   nick.brook@futuresforall.org      

Career 
curious?

Work 
Experience

Ready to reach for your
Work Experience Finder?

Impact 
Report
2024 
2025

80%

of students from state 
schools and colleges felt 

confident about their future 
career post placement.

Story



5-minute Brand Film

Play

https://vimeo.com/1120059707
https://vimeo.com/1120059707
https://vimeo.com/1120059707


Search the Work Experience Finder



Work 
ExperienceOpportunities







Brand

The Futures For All Font: 
Created for social impact 
and making headlines.



Youth Council

Career curious?

futuresforalluk

Join us

futuresforalluk Our Youth Council is coming up for 
renewal in January 2026 and we’re searching for up 
to 20 students from state schools and colleges like 
yours who can’t wait to amplify their voice across 
a range of topics relating to careers education and 
securing Futures For All young people.

Are your students ready 
to secure Futures For All?

futuresforalluk

futuresforalluk Our Youth Council member Cara joined 
our CEO Nick Brook, to talk about securing Futures 
For All young people at The Festival of Education. 

futuresforalluk

Cara’s using
her voice to talk 
Futures For All.











As the UK’s leading 
social mobility charity, 
we believe in fair and 
secure Futures For All.

We are dedicated to levelling the playing field for all 
young people by providing high-quality experiences 
of the world of work and inspirational talks in schools.

Our programmes demystify careers, build self-belief and 
open doors to opportunities that were previously closed.

Ready to join us in our mission?futuresforall.org

Speakers 
for Schools

Programme
Speakers 
for Schools
Programme

futuresforall.org

Young people from 
state schools and 
colleges UK-wide

futuresforall.org

Ahmed,
Youth
Council
member

Find 
Work 
Experience

We provide multi-day opportunties and 
introductory Insight Days with leading 
UK employers for 14-19-year-olds.

futuresforall.org

We believe that together 
our Work Experience
and Speakers for Schools 
programmes will nurture 
bright Futures For All.

Find
Speakers
for Schools

We provide inspirational talks with 
high-profile, influential professionals 
and authors for 11-19-year-olds.



Press and social stories: Says Futures For All campaign

Read  
news  
story

Catch 
social 
post

https://www.futuresforall.org/post/skills-shortage-and-lack-of-experience-are-putting-a-brake-on-economic-growth-says-social-mobility
https://www.linkedin.com/posts/futuresforalluk_futuresforall-socialmobility-workexperience-activity-7373612380347588608-wbiX?utm_source=share&utm_medium=member_desktop&rcm=ACoAAARzfucBVU6pZwQ0u21ML5uPK2PnxPLEjo4


Impact
matters

of young people eligible for 
Free School Meals (FSMs) said 
their placement helped them 
decide on their future career

88%

futuresforall.org

Baroness Warsi. 
Just one of the 
1,500 Speakers for 
Schools like yours.

futuresforall.org

Speakers for Schools
Programme

As the UK’s leading social 
mobility charity, we provide 
fair access to opportunities 
that ensure Futures For All.
Are you ready to find placements 
and talks for students from state 
schools and colleges like yours?

futuresforall.org

Work 
Experience 
and Speakers 
for Schools

futuresforall.org

Ready to find 
inspirational talks? 

Our network of high-profile and influential 
professionals – from the fields of business, politics, 
entertainment, sport and more – visit state schools 
and colleges to share insightful life stories. Their talks 
inspire confidence and help young people to imagine 
what they could be in the future… And succeed!

Speakers 
for Schools
Programme

futuresforall.org

A year of securing Futures For All 
state-educated young people

Impact 
Report
2024 
2025

Your
National Teen
Book Club

We provide reading opportunities and 
career inspiration from authors and 
speakers through our online book clubs.

Inspirational Book Clubs 
for Schools and Students
Whether you’re an educator from a state school 
or college looking to motivate your 11-19-year-old 
students in-school or a 14-19-year-old independent 
learner ready for after-school inspiration, we have a way 
for you to benefit from our National Teen Book Club.futuresforall.org

Work 
Experience

Ready to reach for your  
Work Experience Finder?
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Search by company, industry or keyword





355%
+205.6% Active users 

+259.9% Page views 

+201.2% Engaged sessions

+608.6% Direct tra�c

+663.4% Referral tra�c 

+69.5% Organic Search 

+356.9% Unassigned tra�c

increase in sessions at

Year-on-Year Brand Results: 
April 2026 vs April 2025



Brand Impact: The Year-on-Year Results 

In April 2025, speakersforschools.org recorded 54,663 visits. Today, six months after brand launch,  
sessions at futuresforall.org have grown to 248,638 – an increase of 354.9%.

•	 Sessions increased from 54,663 to 248,638: +354.9%

•	 Users increased from 38,670 to 118,172: +205.6%

•	 Views increased from 355,600 to 1,279,698: +259.9%

•	 Engaged sessions increased from 40,640 to 122,411: +201.2%

•	 Direct traffic increased from 24,082 to 170,642: +608.6%

•	 Referral traffic increased from 4,520 to 34,506: +663.4%

•	 Organic Search increased from 17,319 to 29,359: +69.5%

•	 Unassigned traffic increased from 2,942 to 13,442: +356.9%

This growth reflects more than increased traffic: it signals a successful brand transition, stronger search visibility 
across core programmes, rising demand, increased engagement, and a significant uplift in work experience access.

Futures For All has launched with momentum – energising our mission, transforming perceptions, expanding  
our reach, strengthening our discoverability, connecting more young people with opportunity than ever before, 
and making our purpose impossible to ignore.



Futures For All Brand Guidelines



Opportunities

Futures For All
Original Brand Identity

Our logo typography has 
been drawn and crafted 
as unique and original 
condensed letter forms:

The stacked, compact 
form of our word mark 
creates a bold and 
distinctive identity:

Our underline device creates 
a unique asset which contains 
photography and turns into 
characterful illustrations:



35º angle

Aligns to our 
legacy branding 
prior to rebrand 
transition

Underlined 
purpose

Brand Logo
Design

1080 x 1080px Brand Tab

Our name and identity is impact led 
– stating our social mobility purpose 
in an ultra bold condensed typeface, 
and underlined to reinforce our belief 
in fair and secure Futures For All.

Minimum 
safe area 
around our 
Brand Box

Comfortable 
safe area

28px

28px

100px x

x

x

Please note: Branding to be used as 
supplied – our logos should only be 
reproduced from our master artwork 
files and must NEVER be altered, 
re-drawn, re-coloured, modified 
or manipulated in any way. 



Brand Logo
Primary

1080 x 1080px square format

Exclusion zone: Our logo is held 
safely within our Brand Tab. When
used on a background of the same
colour as this device – please adhere
to double the safe area as specified 
and noted below:

01 (Lead)

Black Purple White

All primary logo colours are AAA Accessible For All

02 03

04 05

Brand Tab

Safe area 
on the 
same
colour
background

x

x

Please note: Branding to be used as 
supplied – our logos should only be 
reproduced from our master artwork 
files and must NEVER be altered, 
re-drawn, re-coloured, modified 
or manipulated in any way. 



Brand Logo
Primary

Social Ping

Our bold identity works perfectly 
at small sizes, with bespoke versions 
created to work within the roundel 
shapes of social avatars.

01 (Lead)

Black Purple White

02 03

Please note: Branding to be used as 
supplied – our logos should only be 
reproduced from our master artwork 
files and must NEVER be altered, 
re-drawn, re-coloured, modified 
or manipulated in any way. 

Branding adjusted 
to fit within a 
roundel shape



Brand Logo
Primary

Underline Container

Our underline graphic can be 
extended to create a content box
– for graphics, messages and 
photography as demonstrated:

Please note: This application is for 
limited use and as judged by our 
in-house Creative Team.

Please note: Branding to be used as 
supplied – our logos should only be 
reproduced from our master artwork 
files and must NEVER be altered, 
re-drawn, re-coloured, modified 
or manipulated in any way. 

Example 01 Example 02

Young people from 
state schools and 
colleges UK-wide

Content box for graphics, 
messages and photography



Brand Logo
Programme Container

Our Futures For All logo can be 
combined with our programme 
names to bring a strong emphasis 
on the services we o�er.

(Atten Bold/Regular, -35 tracking)

Please note: Branding to be used as 
supplied – our logos should only be 
reproduced from our master artwork 
files and must NEVER be altered, 
re-drawn, re-coloured, modified 
or manipulated in any way. 

Programme

Speakers 
for Schools

Programme

Speakers 
for Schools

Programme

Work
Experience

Programme

Work
Experience

Programme

Work
Experience

Programme

Speakers 
for Schools



Brand Logo
Secondary

1080 x 1080px square format

Please note: Our secondary logos 
should only be used where colour 
di�erentiation is essential.

For example: Our Speakers for 
Schools programme is di�erentiated 
by the use of orange.

Grey

Teal

Orange

(Talks)

Please note: Branding to be used as 
supplied – our logos should only be 
reproduced from our master artwork 
files and must NEVER be altered, 
re-drawn, re-coloured, modified 
or manipulated in any way. 



Brand Logo
Banner

1770 x 555px landscape format

Please note: To only be used where 
the executional format means that 
our square Brand Tab is unsuitable.

Please note: Our secondary logos 
should only be used where colour 
di�erentiation is essential.

Primary

Secondary

Please note: Branding to be used as 
supplied – our logos should only be 
reproduced from our master artwork 
files and must NEVER be altered, 
re-drawn, re-coloured, modified 
or manipulated in any way. 



Brand Logo
Underline Illustrations

Illustrated set of logos for use 
when communicating directly 
with our young people.

01 – Getting This Journey Started

Please note: Branding to be used as 
supplied – our logos should only be 
reproduced from our master artwork 
files and must NEVER be altered, 
re-drawn, re-coloured, modified 
or manipulated in any way. 



Brand Logo
Underline Illustrations

01 – Get This Journey Started 02 – Bring Work Experience In Reach 03 – Wave The Flag For Opportunity

04 – Fly On The Careers Ladder 05 – Speak To Spark Inspiration 06 – Surf the Work Experience Finder



Brand Logo
Underline Illustrations

07 – Blast into Creative & Media Arts 08 – Connect with Tech, Science & Engineering 09 – Fly in Business, Finance & Retail

10 – Shape our Environment & Infrastructure 11 – Step towards Care & Community 12 – Leap ahead in Sports, Travel & Hospitality



Primary Palette

Black
#000000

R: 0 G: 0 B: 0

C:0 M:0 Y:0 K:100

Pantone: Black

Purple
#732BCD

R: 115 G: 43 B: 205

C:76 M:90 Y:0 K:0

Pantone: 266

Orange
#F36E30

R: 243 G: 110 B: 48

C:0 M:74 Y:100 K:0

Pantone: 7579

Teal
#00A7B5

R: 0 G: 167 B: 181

C:77 M:12 Y:29 K:0

Pantone: 2234

Grey
#A2AAAD

R: 162 G: 170 B: 173

C:21 M:11 Y:9 K:23

Pantone: 429

White
#FFFFFF

R: 255 G: 255 B: 255

C:0 M:0 Y:0 K:0

Pantone: White

Brand Colours
Specifications

Our bold, digital-first colour palette:

Please note: 

Our primary colours are 
back, white and purple.

Teal and grey can be used as
supporting colours and to aid
segmentation where required.

Orange is intended to be used 
to di�erentiate our Speakers 
For Schools programme.



Brand Colours
Digital Accessibility

For digital executions, please only 
use the colour combinations as shown 
in this guideline – as these achieve: 

AAA Accessibility For All

Please note: For large format, printed 
brand logo applications we can achieve 
both white and black on each colour.

WCAG: 
Web Content Accessibility Guidelines 
– are a set of internationally recognized 
recommendations for making the web 
more accessible to everyone.

Black on White

#000000 on #FFFFFF

Text: WCAG AAA Pass

UI components:
WCAG AA Pass

Teal on Black

#00A7B5 on #000000

Text: WCAG AAA Pass

UI components:
WCAG AA Pass

White on Black

#FFFFFF on #000000

Text: WCAG AAA Pass

UI components:
WCAG AA Pass

White on Purple

#FFFFFF on #732BCD

Text: WCAG AAA Pass

UI components:
WCAG AA Pass

Black on Teal

#000000 on #00A7B5

Text: WCAG AAA Pass

UI components:
WCAG AA Pass

Black on Orange

#000000 on #F36E30

Text: WCAG AAA Pass

UI components:
WCAG AA Pass

Black on Grey

#000000 on #A2AAAD

Text: WCAG AAA Pass

UI components:
WCAG AA Pass

Grey on Black

#A2AAAD on #000000

Text: WCAG AAA Pass

UI components:
WCAG AA Pass

Orange on Black

#F36E30 on #000000

Text: WCAG AAA Pass

UI components:
WCAG AA Pass

Purple on White

#732BCD on #FFFFFF

Text: WCAG AAA Pass

UI components:
WCAG AA Pass



Brand Colours
Colour Ramps

For digital executions, please only use colours from our defined ramp. 400 on the scale = normal / default.Please note: Black, white 
and purple are to be used as our primary palette across our digital estate. Each colour within the ramp is accompanied by a specified 
accessibility guide – detailing whether white or black text will achieve AAA accessibility. Please follow this in all instances.





Headline copy:
Atten New Bold
and Bold Italic

Sentence and/or Title Case

Letter spacing (tracking)
0 as standard for font

Line spacing (leading)
+40% of font size (x1.4)

Body copy:
Atten New Regular and 
Italic, and Bold and Italic

Sentence and/or Title Case

Letter spacing (tracking)
0 as standard for font

Line spacing (leading)
+40% of font size (x1.4)

Brand Typefaces
Primary

As the UK’s leading 
social mobility charity, 
we believe in fair and 
secure Futures For All.

We are dedicated to levelling the playing field for all 
young people from state schools and colleges by 
providing fully funded access to our Work Experience 
and Speakers for Schools programmes. 

Our programmes demystify careers, build self-belief and 
open doors to opportunities that were previously closed.

Ready to join us in our mission?

Through our typeface treatments 
we’re striving for Accessibility For All 
by enhancing legibility and readability.

Typeface Choice

Research shows that our humanist 
typeface, Atten New, is generally 
more legible at smaller sizes than 
a grotesque typeface. It has unique 
letter shapes to avoid exact mirroring 
which helps with their identification, 
and its numbers are distinguishable 
from similar letter shapes:

Typography Style

Adequate letter, line and paragraph 
spacing allows everyone (including 
those with even mild vision 
impairments) to identify the 
individual characters, words, 
and sentences.

dbpq 1I



Brand Typefaces
Primary

Our Impact Style allows our brand 
to shout a message when the need 
is greatest. This style of copy should 
be used sparingly and only at larger 
font sizes to aid accessibility. 

of young people eligible for 
Free School Meals (FSMs) said 
their placement helped them 
decide on their future career

Impact
matters

88%

Impact copy:
Atten New Bold
and Bold Italic

Used for no more than 
5 words, at large font sizes

Sentence and/or Title Case 

Letter spacing (tracking)
-35 to increase impact

Line spacing (leading)
Equal to font size



Brand Typefaces
Secondary

Arial

For email campaigns, presentations 
and Google slides/documents our 
secondary typeface of Arial should 
be used. This enables compatibility 
across all types of computers and 
email clients – where Arial is installed 
as standard and is commonplace.

Standard copy:
Arial Bold, Bold Italic,
Regular and Italic

Sentence and/or Title Case

Letter spacing (tracking)
Normal, as standard for font

Line spacing (leading)
Multiple at 1.4

Impact copy:
Arial Bold & Bold Italic
Used for no more than 
5 words, at large font sizes

Sentence and/or Title Case 

Letter spacing (tracking)
Tight, to increase impact

Line spacing (leading)
Single

In this presentation 
we will explore how 
together we can secure 
Futures For All students.

Collective 
impact

Our work is underpinned by a relentless focus on impact, 
demonstrated by the measurable benefits reported from 
our programmes. By undertaking and commissioning 
research, benchmarking, quality assurance, external reviews 
and consulting our in-house Youth Council – we strive for 
continuous improvement in all that we do and to 
influence policy makers at a local and national level. 



Brand Photography
Styles

Overall our image style is vibrant, 
bold, clean and authentic. We strive 
for a richness of colour, contrast of 
tone, clear focal point and softer 
background within our photography.

There are four ways in which 
we use our photography:

01 – Isolated

02 – Multiplied

04 – Full Bleed

03 – Framed



Brand Iconography
Symbols and Charts

Our icon style is bold, clean and 
simple to ensure they are easily 
readable and instantly recognisable.

Please note: follow these examples 
for further creation of iconography. 88%

Rounded details for synergy 
with our underline logo graphic

Equality



Brand Positioning
Overall Messaging

We believe in fair and 
secure Futures For All.

Our name is our mission.
Our mission is our name.
They are one and the same.

Our positioning, as a newly 
established brand albeit with a long 
and successful history, is centred 
confidentially and clearly on our name 
– to achieve recognition, a�nity
and a strong unified message.

As the UK’s leading social mobility charity, we are dedicated 
to levelling the playing field for all young people from state 
schools and colleges by providing fully funded access to our 
Work Experience and Speakers for Schools programmes. 

Are you ready to join us in our mission to shift socioeconomic 
outlooks and move towards a fairer future with equality 
of opportunity? Get started at futuresforall.org



Brand Boilerplate
Non Specific Audience

Boilerplate: Written text (copy) 
that can be reused without 
significant changes to the original.

Please note: Our boiler plates have 
been written for their consistency 
of use by our charity teams and 
coherence in our messaging.

We believe in fair and 
secure Futures For All.
As the UK’s leading social mobility charity, 
we are dedicated to levelling the playing 
field for all young people from state 
schools and colleges by providing fully 
funded access to our Work Experience 
and Speakers for Schools programmes. 

Our high-quality placements with prominent employers, 
inspirational talks and informative career talks with 
influential professionals demystify careers, build self-belief 
and open doors to opportunities that were previously 
closed. Through our partnerships, we have supported 
almost 2 million students, helping to shift socioeconomic 
outlooks and move towards a fairer future with equality 
of opportunity and a more diverse workforce.

Our work is underpinned by a relentless focus on 
impact, demonstrated by the measurable benefits 
reported from our programmes. By undertaking 
and commissioning research, benchmarking, quality 
assurance, external reviews and consulting our 
in-house Youth Council – we strive for continuous 
improvement in all that we do and to influence 
policy makers at a local and national level. 

Are you ready to join us in our mission? 
Get started at futuresforall.org



Brand Boilerplate
Programmes

Boilerplate: Written text (copy) 
that can be reused without 
significant changes to the original.

Please note: Our boiler plates have 
been written for their consistency 
of use by our charity teams and 
coherence in our messaging.

Our programmes exist 
to ensure Futures For All.
Work Experience programme 

We o�er 3-5-day in-person and remote placements 
and 3-5-hour introductory Insight Days with 100s of 
prominent employers – to demystify careers, build skills 
and self-belief, get young people work ready, and open 
doors to opportunities that were previously closed.

Our high-quality and fully funded work experience 
programme is accessible to every 14-19-year-old from 
state schools and colleges anywhere across the country, 
and is designed to meet Gatsby Benchmarks 5 and 6, 
and use the Skills Builder Universal Framework.

Speakers for Schools programme

We o�er both in-person and online inspirational and 
career talks to share life lessons, advice, and insights 
into a speaker’s own career journey and their sector – 
which demystifies careers, builds self-belief, and helps 
11-19-year-old state-educated students to imagine 
what they could be in the future and succeed.

Our fully funded inspirational talks feature a vast 
network of over 1,500 speakers – bringing together 
high-profile and influential professionals from the fields 
of business, politics, entertainment, sport and more.



Brand Boilerplate
Employers

Boilerplate: Written text (copy) 
that can be reused without 
significant changes to the original.

Please note: Our boiler plates have 
been written for their consistency 
of use by our charity teams and 
coherence in our messaging.

O�er work experience to 
kickstart Futures For All.
We believe that employers have an essential 
role to play in improving access to high-quality 
work experience to help young people from 
state schools and colleges build self-belief, 
get a better understanding of the labour 
market and become work ready.  

As the largest provider of in-person and remote placements in 
the UK with a network of over 2,700 educational institutions, 
working with our charity as a Social Mobility Partner ensures 
that more students from less privileged backgrounds experience 
the valuable benefits – as proven by our impact data – and 
that your business accesses the broadest pool of young talent, 
maximises its social impact and plays a vital role in diversifying 
and future-proofing the workforce nationwide. 

We can promote and signpost your own work 
experience programme through our website, 
provide supported use of our state-of-the-art 
application portal to manage end-to-end 
recruitment onto placements, or host and 
support the facilitation of your opportunities.

Are you ready to o er work experience? 
Get started at futuresforall.org



Brand Boilerplate
Partners and Funders

Boilerplate: Written text (copy) 
that can be reused without 
significant changes to the original.

Please note: Our boiler plates have 
been written for their consistency 
of use by our charity teams and 
coherence in our messaging.

Alternative work experience focussed headline: 

Partner with us to 
nurture Futures For All.

Support work experience to nurture Futures For All.

We believe a secure and successful future 
should be determined by ability, not where 
you were born, went to school or the 
occupation of your parents, carers or 
guardians. That talent is everywhere right 
across this country, but opportunity is not.  

As the UK’s leading social mobility charity, we need 
the support of partners like you to provide fully funded 
access to our Work Experience and Speakers for Schools 
programmes – which level the playing field for all young 
people from state schools and colleges. 

As the largest provider of in-person and remote 
placements in the UK with a network of over 2,700 
educational institutions, working with our charity as a 
Social Mobility Partner ensures that more students from 
less privileged backgrounds open doors to opportunities 
with prominent employers – to demystify careers, build 
self-belief and get work ready. 

In return those businesses gain access to the broadest 
pool of young talent, maximise their social impact and 
help to future-proof the workforce nationwide.

Are you ready to join us? 
Get started at futuresforall.org



Brand Boilerplate
Educators

Boilerplate: Written text (copy) 
that can be reused without 
significant changes to the original.

Please note: Our boiler plates have 
been written for their consistency 
of use by our charity teams and 
coherence in our messaging.

Nurture bright Futures 
For All your students.
As the UK’s leading social mobility charity, 
we are dedicated to levelling the playing 
field for all 11-19-year-olds from state 
schools and colleges like yours by providing 
fully funded access to our Work Experience 
and Speakers for Schools programmes.   

Being the largest provider of in-person and remote 
placements means your students can get high-quality 
work experience with 100s of prominent employers – 
as well as inspirational talks and informative career talks 
with influential professionals – from anywhere across the 
country to demystify careers, build self-belief and open 
doors to opportunities that were previously closed.

 Plus, our dedicated education team will 
support you with expert placement planning 
and safeguarding advice.

Right now, over half of state-educated 
students finish their education with no work 
experience. We believe that all young people 
from all social backgrounds deserve equality 
of opportunity and that when they get it, as is 
evident from our reported measurable benefits, 
we successfully nurture their career and shift 
socioeconomic outlooks.

Are you ready to secure opportunities for your 
students? Get started at futuresforall.org



Brand Boilerplate
Young People

Boilerplate: Written text (copy) 
that can be reused without 
significant changes to the original.

Please note: Our boiler plates have 
been written for their consistency 
of use by our charity teams and 
coherence in our messaging.

Find bright Futures 
For All students like you.
We know it’s not easy to imagine what you 
could be in the future and harder still to get 
the chances you deserve. We believe every 
young person should have the opportunity 
to succeed and get on in your professional 
life based on your talents and abilities – not 
where you live, where you go to school, or the 
occupation of your parents, carers or guardians.  

Our UK-wide charity exists to provide 11-19-year-olds from 
state schools and colleges like yours with fair and free access 
to our Work Experience and Speakers for Schools programmes. 

You’ll find amazing in-person and remote 
placements with 100s of prominent employers, 
as well as inspirational talks and informative 
career talks with high-achieving professionals, 
from anywhere across the country… Setting you 
up to get an understanding of careers, gain skills, 
build self-belief, get work ready and bring your 
ambitions to life.

Are you ready to grasp exciting opportunities? 
Get started at futuresforall.org



Brand Boilerplate
Parents, Carers & Guardians

Boilerplate: Written text (copy) 
that can be reused without 
significant changes to the original.

Please note: Our boiler plates have 
been written for their consistency 
of use by our charity teams and 
coherence in our messaging.

Help find bright 
Futures For All children.
We know it’s not easy for children like those 
in your care to imagine what they could be in 
the future and harder still to get the chances 
they deserve. We believe every young person 
should have the opportunity to succeed and 
get on in their professional life based on their 
talents and abilities – not where they live, 
where they go to school, or your occupation.  

As the UK’s leading social mobility charity, we exist to 
provide 11-19-year-olds from state schools and colleges 
with fair and free access to our Work Experience and 
Speakers for Schools programmes. 

With your encouragement, they will find amazing 
in-person and remote placements with 100s of 
prominent employers – as well as inspirational 
talks and informative career talks with 
high-achieving professionals – from anywhere 
across the country… Setting them up to get 
an understanding of careers, gain skills, build 
self-belief, get work ready and bring their 
ambitions to life.

Are you ready to help them grasp exciting 
opportunities? Get started at futuresforall.org



Brand Boilerplate
Policy Makers

Boilerplate: Written text (copy) 
that can be reused without 
significant changes to the original.

Please note: Our boiler plates have 
been written for their consistency 
of use by our charity teams and 
coherence in our messaging.

Support social mobility 
to ensure Futures For All.
We believe a secure and successful future 
should be determined by ability, not where 
you were born, went to school or the 
occupation of your parents, carers or 
guardians. That talent is everywhere right 
across this country, but opportunity is not.  

As the UK’s leading social mobility charity, we are dedicated 
to levelling the playing field for all young people from state 
schools and colleges by providing fully funded access to our 
Work Experience and Speakers for Schools programmes. 

Everything we do is informed by the evidence of our 
research and underpinned by a relentless focus on 
impact, demonstrated by the measurable benefits 
reported from our programmes. Through benchmarking, 
quality assurance, external reviews and consulting our 
in-house Youth Council – we strive to nurture and 
o�er the very best support to students from all 
social backgrounds.

But to achieve our mission and see transformational 
change at a community and system level – we need 
supporters from every corner of the country, as well 
as from Westminster, advocating for social mobility 
and the right to work experience for all.

Are you ready to support social mobility? 
Get started at futuresforall.org



Brand Boilerplate
Speakers

Boilerplate: Written text (copy) 
that can be reused without 
significant changes to the original.

Please note: Our boiler plates have 
been written for their consistency 
of use by our charity teams and 
coherence in our messaging.

Share your story to 
inspire Futures For All.
As the UK’s leading social mobility charity, 
we are dedicated to levelling the playing field 
for all young people from state schools and 
colleges by providing fully funded access 
to our Speakers for Schools programme – 
with inspirational talks from high-profile 
and influential professionals like you.  

We o�er both in-person and online inspirational and career 
talks to share life lessons, advice, and insights into a speaker’s 
own career journey and their sector – which demystifies 
careers, builds self-belief, and helps students to imagine 
what they could be in the future and succeed.

Our talks act as a natural pathway to our 
high-quality Work Experience programme, 
with many of our speakers opening doors to 
placement opportunities that were previously 
closed. Our relentless focus on impact is evident 
by the measurable benefits reported from all our 
programmes, of which you would be a vital part.

Are you ready to join our network of over 1,500 
speakers? Get started at futuresforall.org



Get set to be


